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Make sure you see
everything Montclair
has to offer.

20 Church Street, Montclair (972)744-1579
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Great American Closets
Call Today
973-773-6300 or 800-305-8555

Big Moves at CSA!
After 30 years at our former location, we’ve built
a new state-of-the-art facility right across the
street. You’ll enjoy auditioning the world’s
greatest Audio and Video equipment in state of
the art suites. Discover a new level of service, the
best brands and an attentive, knowledgeable staff
that loves music (and movies) as much as you do.

198 Bellevue Avenue • Upper Montclair, NJ 07043
973-744-0600 • www.csaaudiodesign.com
ACCUPHASE • ANTHONY GALLO ACOUSTICS • ARCAM • B&K • B&W • BDI • BENZ • BURMESTER • CARDAS • CLASSÉ • CINEMA TECH • CONRAD-JOHNSON • CRESTRON • DCS • DRAPER • DYNAUDIO
• ELAN • ESCIENT • FINITE-ELEMENTE • GRADO • GRAHAM • HARMONIX • HITACHI • KOETSU • KRELL • LAMM • LIGHT SPEED • LOEWE • MARANTZ • MARTIN LOGAN • MCCORMACK • MCINTOSH
• MERIDIAN • MONSTER CABLE • NILES • NOTTINGHAM ANALOG • PANASONIC PHONE SYSTEMS • PRO-JECT • PS AUDIO • RCA • REGA • REL • ROTEL • RUNCO • SALAMANDER • SENNHEISER •
SHANLING • SILTECH • SME • SOTA • SPEAKERCRAFT • STEWART FILMSCREENS • STRAIGHT WIRE • SUMIKO • TARGET • TOSHIBA • TRANSPARENT • VTL • WILSON AUDIO • ZOETHECUS

D

o the things you LOVE to do...

Let us do the laundry for you!
~ Organic Dry Cleaning

~ Camp Clothes / College Clothes

~ Laundered Dress Shirts

~ Leather, Suede and

~ Wash and Fold Laundry Service

Sheepskin Cleaning

~ 6 Day a week Pick-up and Delivery

~ Water, Smoke, Oil Restoration

~ Linen Service

~ Mold Restoration

~ Alterations and Repairs

~ Infestation Elimination

- Wedding Gown, Formal Wear and Fine Fabric Cleaning and Preservation

213 Bellevue Ave
Upper Montclair, NJ 07043
973.783.7045
www.villagelaundrycenter.com
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e d i t o r ’s n o t e
When I was pregnant with my first child, my
husband and I lived in a three-story Hoboken row
house that had two small rooms on each floor. On
the top floor was a spacious front room where
we slept, a cramped, dilapidated bathroom, and
a tiny back room whose floors were so uneven
we had to bolt bookcases to the walls to keep
them from keeling over. This would be our baby’s
room.
At the beginning of the pregnancy, I began to talk
to contractors about renovating that third floor. I
had a few people tell me – in broad strokes –
what it would require. It took only three of these
conversations before we decided to just move.
I thought I was unique in my fear of renovation. But
I am constantly meeting other people who have
opted to move house rather than live through a
home remodel. So I hope when you read “Fear
of Renovation” you come away feeling better
equipped to renovate (if that’s the road you
choose), rather than thinking you must relocate. It’s
full of information I wish I’d known years ago.
We’re also starting another new feature this month,
Who’s Reading What? We’ve asked readers to
invite us in to that most critical monthly meeting:
their book group. The idea of book groups took on
new meaning to me recently when a friend’s mom
told me she’d been in the same book group for the
last 35 years. A group of women who saw each
other through child-rearing and career changes,
divorces and mid-life MSWs. All of a sudden, I
saw my book group in a whole new light. And
I thought maybe not just the books we read, but
also the groups we belong to, might warrant a few
words themselves.
I hope you enjoy this issue. Thanks for reading.

Jessica
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LET’S CHAT with

VAL FISCHER
Small Business Owner,
Community Organizer,
Jungle Queen

Val Fischer inside and outside her
Upper Montclair store, The Banyan Tree.

I

written by Jessica Wolf
P h o t o g r a p h y b y G e r a r d Pa r r i s h

“I’d spent my early adulthood as a flight
attendant, traveling all over the world for years
and years.  I’d been to places I never dreamed
I’d see.   By the time I got here I was ready to
settle into a community.   I needed to find
something to do beyond keep house.”
Every town needs someone like this.

A person with flair, flamboyance and a lot of
dedicated friends; a business owner with a
strong commitment to the community and the
energy and wherewithal to get things done.
Enter the Jungle Queen.

How to Succeed in Business

When Val Fischer, co-owner of The Banyan
Tree and past president of the Upper Montclair
Business Association (UMBA) moved to
Montclair in 1980, one of the first things she
did was join the Junior League of Montclair/
Newark.

“At the time, the Junior League sent everyone
to their Management by Objective course.  This
was the education and training we would need
to develop and execute community projects.  
The Junior League trains its members to
identify needs of the community, set goals and
measure success.   It’s such fabulous training
for starting your own business.”

“A few friends were in the League and they
talked me into going to an orientation.  There
were about 30 women at that meeting and
they were some of the most dynamic, welleducated, funny people I’d ever met.   These
women were having fun.  And I wanted to be
a part of it.”
 • newjerseylife&leisure • 4.08

It was through this group that the Jungle
Queens were born. “I’ve met my nearest and
dearest friends through my work with the
Junior League.  One woman had a father who
we were all quite friendly with.   Eight of us
flew to Ecuador together to celebrate his 90th
birthday.   We all took a jungle trek while we
were there and ended up calling ourselves the
Jungle Queens.  That was years ago, and we’ve
been traveling and socializing together ever
since.”

And in 1996, Val Fischer did just that.   She
confided in her friend Kate Heston, a woman
she’d met years earlier when their children
were in preschool together, that she’d been
thinking of opening a store for home and

lifestyle accessories, to replace a similar
store that had closed.  “When I told her
my idea, I saw something light up in her
eyes,” says Fischer.  Within days, the two
decided to go into business together.  
“My advice to anyone starting a new
business is to use the Small Business
Association.  We went to seminars galore
and got a lot of invaluable information.
They told us the hardest part would be
getting financing.  But Kate and I worked
on our business plan for six solid months
– really worked on it three days a week –
and when we walked into the bank, they
gave us money right away.”
One Thing Leads to Another

UMBA serves the entirety of Upper
Montclair’s retail area.  From Kiel’s at the
north end of Valley Road, all the way to
the A&P; and from the train station east
to the library.  They collect annual dues
from the retailers and between those
dues, some grant funding and a little help
from the town itself, manage to keep “the
village” clean, beautified, decorated and
top-of-mind.  
“Most of our funding goes toward our
sidewalk sales,” says Fischer.   “The
police patrolling it, the advertising
and the entertainment are the biggest
expenses.  But we also do a major clean
up every spring, in conjunction with
May in Montclair.  We call it the Just Do
It Weekend.  This May will be our eighth
one and we just clean and plant from one
end to the other.”

help of her friend Eileen Sheehan that
Fischer raised the money to build the
two new bus shelters by the theater – an
ambitious endeavor that was funded by
DeCamp bus company, The Montclair
Foundation, private citizen donations
and the town itself.  “We even supply our
own holiday decorations,” she says.  “The
town focuses more on the downtown
area.   There’s only so many resources
town-wide, so we really do most of this
stuff ourselves.”

live here take our community for granted.  
I am so proud when I take someone from
out of town to Upper Montclair and they
gush about how nice it is.”
photo

Not long after opening her shop, Fischer
was approached by Gail Wagner.   “Gail
was another local boutique owner, and
was involved in the Upper Montclair
Business Association.   It was basically a
group of active business owners trying
to keep their business district vital and Fischer, Schuckman and Wagner were the
attractive.  She urged me to get involved.   original organizers of Just Do It Weekend.  
They solicited volunteers from the
She was a mentor to me.”
Scouts, local churches, anyone who was
Fischer continues, “There was a core willing to come out and help.  “Also with
group of us: Gail [of Montclair’s children’s the help of [councilman] Gerry Tobin we
store Baby Boom], Steve Schuckman were able to get the town to mulch the
[of Chelsea Square, another Montclair tree pits.”  
boutique], Jim Franciose [formerly of
“It’s really UMBA that takes care of this
the Olympic Shop], a few others.  UMBA area,” she says about Upper Montclair
already existed, but we worked to village.   “When we do our clean up
incorporate it, make it a non-profit entity weekend we get rid of all the dead
that we could use to really get things branches, all the garbage, we sweep
done.”
everything, we plant.”   It was with the

Fischer explains that the mission of
UMBA is to keep the uptown shopping
district buzzing.  “We are a strong body
of volunteers that work to keep people
shopping in Upper Montclair.   We try
to be a unified voice for the businesses.  
It’s hard for retailers, the rents are high.  
But we can get a lot done as a group.  We
already have.”
Fischer reflects on the time she’s spent
in Montclair.   “I love this town.   I feel
so blessed to have raised my children
here.   They’ve led lives among so many
interesting people.  I can’t think of another
New Jersey town that has such diversity
of cultures, occupations, everything.  My
big obsession is: what’s next?  Where will
I end up in my next stage of life?”

The Queen’s Own Jungle

Wherever that is, you can be sure that this
Jungle Queen will continue to reign.   n

“UMBA represents the kinds of things
that are really important to me,” says
Fischer.  “My joy is to work with people
who share my level of commitment and
work ethic.   I also love to make things
look pretty.  Sometimes those of us who

If you or your organization would like to
get involved in Just Do It Weekend 2008,
please contact Val Fischer at 973-744-2304
or thebanyantree@earthlink.net
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FEAR OF

RENOVATION
A thinking designer lays the
groundwork for a smooth ride.

M

written by Emily Eldridge &
Tracey Kaufman Grossbach

Meet Emily, the Reluctant Renovator
My problems begin and end with me –my
personality and my suitability to undertake
a home renovation. I¹m not a decision maker
and I loathe any form of confrontation.
Just two things that make a renovation
more challenging. What saved me in the
end was that we did pick a contractor we
loved – who could work with us and get us
to where we wanted to be. We also had a
patient architect, a knowledgeable kitchen
planner and a top notch color consultant
to help us through it all. But could it have
been easier? No doubt.
At first, I definitely had a sense that maybe
what we really should do is move. I must’ve
attended over 15 open houses right up
to, and even just after, the moment the
contractor broke ground on our project. I
had two realtors come and give us an idea
of how much we could get for our house if
we put it on the market.

hardest part: figuring out what type of
person you need to hire to help you realize
a vision for your project, come up with
a plan, and help guide you through the
construction process.
Meet Tracey of ThinKinG Design
completely finished. I still need to buy
six light fixtures. The backsplash has to
be installed. Seat cushions fabricated.
And what about window treatments? It
is endless. And since I can cook without
all these things (at least in the daylight),
they may just never materialize. The
number of decisions that have to be
made on a project like this is enormous.
For an indecisive person like me, it can
be overwhelming – and consequently
threaten the whole momentum of
the renovation.

I looked for a better house. But what I
found was that our house was pretty good
– and everything I looked at in our price
range either needed renovation or just
didn’t size up to what we had. So last
September, the builders came and started
digging.

By the laws of sane home remodeling,
the contractors never should’ve broken
ground last September because we were
still unsure as to where certain walls
would go, still not set on important details
like where to put the stove. Amazingly
enough, it’s all working out. If I had it
to do all over again, there are definitely a
couple of things I’d do differently.

Today we are three days from moving
back into the kitchen – and even
when we make that move, it won’t be

In hindsight, what I needed from the
start was professional help – the right
professional help. And that may be the

10 • newjerseylife&leisure • 4.08

More often than not, I think a
homeowner’s reluctance to hire a design
trade professional stems from a lack of
knowledge of what we bring to the process.  
And given the smorgasbord of players
in the trade, I’m not at all surprised.  
General contractors, subcontractors,
architects, interior designers, kitchen
& bath designers, decorators, retailers,
wholesalers, and on and on.  You name
it, the design profession has figured out
a way to fragment it.
How do you wade through this mire
to achieve a well-planned and well-run
remodeling project?
Begin with a few basic and essential
understandings:
1. What is your budget?
2. What is your scope of work?
3. What role do you, the homeowner,
want to play in the project?
4. And finally, who should you hire?
(continued on page 12)

NEW JERSEY’S PREMIER RESIDENTIAL REMODELER!

PHOTOS BY WING WONG

Location : Saddle River
Project: Bathroom Remodel

Location : Bloomfield
Project: Bathroom Remodel

Location : West Orange
Project: Bathroom Remodel

Location : Mantoloking
Project: Bathroom Remodel

From Concept to Completion Showcase is NJ’s Only True One Stop Remodeler
Kitchens
Bathrooms
Additions
Basements
Attics
Decks
Media Rooms
Libraries
Home Offices
Media Units
Replacement Windows

Conceptual Planning
Custom Design & Drawings
Architectural Plans
Product Selection

438 Broad Street Bloomfield • 973.743.8722

Product Sales

www.showcasekitchen.com

Complete Remodeling

Showroom hours Tuesday thru Friday, 10:30 to 3:30
Saturday 10:00 to 4:00, or by appointment

Product Installation
Total Project Management

And Much, Much More!

lic. #13VH00056300
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(continued from page 10)

1. What is your budget?
It amazes me how many times I interview
for a job and the homeowner simply
cannot (or will not?) tell me how much
she intends to spend. Financing is the
first thing to be certain about before
even beginning this process, no different
than if you were planning a vacation or a
wedding.   Because everything falls from
that number:  the size of the project, what
you’ll design, who you’ll hire.  And, if in
fact you know your budget, don’t keep it
a secret from your design professionals.  
We need to know!   That’s our goal, our
target, our drop-dead figure.

Of course, your eyes may be too big for
your wallet.  
Recently, I interviewed for a job.   It was
very early in the process; nothing had
begun – an ideal time for me to be called
in.   Here’s why:   The homeowner gave
me a tour of the house.  It’s a wonderful,
old house that was badly renovated in
the 70s.   She’s unhappy with the whole
thing – the kitchen, bathrooms, yard,
master bedroom, and all the finishes
throughout.  

The homeowner intends to move out
for a year and renovate the house top
to bottom.   I applaud her, first and
foremost, for getting out.  With a remodel
of this scope, it is the best thing to do
– for you, for all the people on the job,
and for your budget.   Everything will
run more efficiently and cost-effectively
if you and your family are not holding
up the process by getting in the way of
construction.   Get out while the going’s
good.
Secondly, I applaud this homeowner for

Now…take that number and add 1520%.  Are you still okay?  You have to be.   Both kitchens shown in this article were designed by Tracey Kaufman Grossbach of
ThinKinG Design.
If not, lower the original number.
There are so many unforeseen variables
involved in a construction project that
simply cost money.  Whether it’s a snag
in the permit process, a delay in material
delivery, a hidden structural issue, or
a “Might as well…” moment.   Allot for
these contingencies from the start so
you aren’t blindsided when they do
inevitably occur.  Understanding the big
picture financially will help you avoid
the mistakes made by penny-pinching
in the heat of a crisis.   A few hundred
dollars in relation to the thousands you
are spending on that kitchen is worth
it if it means that six months from now,
you’re not beating yourself up because
your light fixture is off center.  
Why else is an initial budget figure
important?   Resale.   That over-used,
over-dramatized, put-the-fear-of-Godin-the-homeowner’s-mind word.   But it
is relevant and you must think about it.  
How long can you reasonably estimate
your stay in this property?   If you’re not
moving for 15 years, then I say, do what
you want.  Don’t let the real estate market
stop you from designing what best suits
your family.  You own it.  Enjoy it!
2. What is the scope of work?
Establish your budget and your scope of
work will follow.   But defining that scope
of work is a process in and of itself.  What
are your goals?  Do you want an attached
garage?   A bigger kitchen?   Another
bathroom?  A media room?  Whatever it is,
understand why you are remodeling in the
first place and be certain of its importance
and relevance to your home life.
12 • newjerseylife&leisure • 4.08

talking to design professionals now – an interior designer, an
architect, contractors.  Because this is what happened:  She
got a bid.  Granted, a preliminary, broad-strokes bid  from a
reputable, qualified contractor, based on the same tour of the
house she gave me.  And you know what?  She was astounded
at the price.  Astounded.  I wasn’t.  

OLD HOUSE.
NEW OLD LOOK.

TexturedHome

But here’s her salvation.   This homeowner is in the best
position, before any wrong turns have been made, to meet
with design professionals and develop the scope of work that
suits her budget.  We are here to do that with you.   And it’s
complicated.  So give it time, spend the money up front on
professional services that will help you define and prioritize
your project.  Even if that means realizing that you can’t do
everything right now.  A master plan will serve you well.   

HISTORIC RESTORATION
&
BUILDING CONTRACTORS

3. What role do you, the homeowner,
want to play in your project?
Or maybe a better question:   What role are you capable of
playing in your project?   This is where many homeowners
underestimate the complexity, the time commitment, and the
aggravation involved in being your own project manager.  
Renovations occur in stages:   design, bidding, material
& product selection, ordering & delivery, construction,
permit review.   These stages occur sometimes sequentially,
sometimes simultaneously, sometimes circuitously.   Delays
can be minimized, if not avoided, when you understand what
needs to be done and when in order to keep the job moving.  
And, the more on site the “designer” is, whether that’s you or
your representative, the smoother the renovation unfolds.  So
ask yourself, “How much time can I spend on site?”
But that’s not even the half of it.   The litany of design
issues that arise which are unforeseen by the homeowner
is staggering. There’s a famous expression in design, by
Architect Mies Van de Rohe – “God is in the details.”   Here are
just a few examples…
How is your baseboard going to meet your radiator?   Can
the depth of your window frame accommodate an inside
mount shade?   Does your door swing the proper way to
access your light switch?   Will the crown molding of your
cabinetry continue around the entire perimeter of the room?  
Is the depth of your microwave too great to be hung above
the countertop?   Does the manufacturer’s recommended
height for the range hood screw up your backsplash design?  
Where is the outlet for your cell phone charger, your toaster,
your coffee maker?  Where are your kids going to hang their
backpacks, put down their odd-sized artwork, grab a snack?  
And most crucial: What’s the quickest route to the bathroom
when you’re bringing in an armful of groceries?!
People are worried that a design professional is going to make
their home look like the designer’s home and not their own,
push them in ways that they don’t like aesthetically, financially,
even philosophically.  But the right professional is going to take
the time to understand what you want and how you live in order
to make your vision a reality.
(continued on page 14)

Turnkey Design/Build
Additions •
Kitchens & Baths •
Period Detail Repair •
Small Duct A/C and Heating Installations •
Complete Exterior and Interior Finishing •

Sensitive Restoration And Renovations For The Older Home.

973.783.2580
www.texturedhome.com

J HARRIS JEWELERS
Custom Designers of Fine Jewelry Est. 1986

Fine Jewelry
Custom Designs
Remounting

18k gold
& Tahitian
Pearl necklace
from Asha
Dangler Designs
exclusively at
J Harris Jewelers

Repairs
Appraisals
All Done on Premises

293 Bloomfield Ave. • Caldwell • 973.228.7565 • JHarrisJewelers.com
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“No matter how much HGTV I had watched; no matter how many
home design magazines I had purchased; no matter how many Idiot
Guides and How-to books I had read; no matter how many friends had
shared their experiences or expertise; I was ill-equipped to deal with
the oncoming steam roller of home renovation.”
As the homeowner, it’s important to
understand the difference between
“owning” the look and feel of your project
and actually executing the design.   You
can pick the tiles and the colors and the
cabinets, but how does that all come
together?   Ask yourself what legwork
you’ll really enjoy and can realistically
accomplish given your schedule, then
delegate the rest.   Let the professionals
help you understand what you can and
cannot “design,” then guide you, advise
you, reassure you, and ultimately get the
job done with efficiency and financial
sensitivity, as well as great taste and
functionality.
4. Who should you hire?
So, who’s doing the work, and how are
you going to find those people?  
This is more complicated than it ought to
be because, similar to other professional
service providers, designers don’t
necessarily advertise.  It’s a real problem
for the homeowners looking for help,
and for those of us trying to grow our
businesses.  But here are a few thoughts.
First of all, the job itself often dictates
who you need, if nothing else, but for
code compliance.  Do you need a permit
from your building and/or zoning
departments?   Does the work require
a “stamped” drawing by a licensed
architect?   While I don’t eagerly send
people down to their local building
departments to chat, those folks are
meant to be a resource for you.   And
some municipalities even offer literature
on the subject of remodeling and the
permit process.
When that fails, your next stop is
contractors.   This group of trade
professionals is a bit easier to find, mostly
because they drive trucks around town
with their names on them and put signs
on the lawns at their job sites.  That’s not
to say that you should hire someone just
because you saw a sign.  But it is a good
14 • newjerseylife&leisure • 4.08

way to start a list of potential contacts.  
Contractors are happy to meet you, see
your project, and offer information about
themselves and the process.   Pick their
brains, heed their free advice.  It’s all part
of your education process.

make your head spin.  And of course, no
two designers will do your job in quite
the same way.  So…take your time to find
your advocate.

Then there’s the unintentionally elusive
architects and designers, like myself, who
mostly rely on word-of-mouth referrals.  
Talk to friends, neighbors, people at the
coffee shop or the gym, any renovation
survivors you happen across.  Contractors
also know a fair number of designers
and architects.   Find out from them
who they’ve worked with before.   Ask
the owners of your local hardware store.  
Check out your kid’s school directory.   
Read your local publications and take
note of resources in design features.

Here I am nine months later, and the only
thing standing in the way of my family
moving into our new space is the selection
of a few paint colors. Before it even began,
I knew it would be expensive and messy
but never could I have anticipated just
how invasive it would be for us. I kept
hoping I’d find the house of our dreams
somewhere else so we wouldn’t have to
turn our lives upside down. Now, I gaze
in at the new kitchen from my temporary
perch in the living room and have a hard
time picturing us in there…it’s as if it
belongs to some other family. In some
ways I’m going to miss living in one room.
Who knows? We may still give up the
center hall colonial for a nice ranch.

Granted, when you’re hiring, you
want someone who offers quality and
experience.  Look at their portfolios, visit
their sites (completed and in progress),
talk to their references.  But my best piece
of advice is to trust your instincts and
choose someone you feel will collaborate
well with you.  Are you comfortable talking
with them?  Are they good listeners?  Did
they ask pertinent questions?   Did they
respond well to your questions?  Do they
seem relaxed and confident?   Are they
going to make you feel nervous, defensive,
rushed?  Or stupid if you make a mistake?  
The truth is, the trade professionals are
interviewing you as much as you are
interviewing them.  It’s not unlike dating.  
You need a good match, both in working
styles and personalities.   Remember
Murphy Brown’s housepainter, Eldin?  
These people are going to be living with
you for a while.
One last warning:   Designers by
nature (and I mean everyone from the
contractors and the architects to the
tile supplier and the floor refinisher) are
an extremely opinionated lot. The bullheaded expertise, fantastic war stories,
and words-to-the-wise are enough to

In the End...

It’s a shame that the excitement and
enthusiasm
most
homeowners
experience in dreaming of their renovated
space so quickly dissipates once the
process begins.   It really doesn’t have to
be that way.  As the homeowner, you have
the right to pick and choose the parts
of the process that will be fun for you.  
Then leave the rest to the professionals.  
Give your family the breathing space to
live your regular lives while the chaos
happens around you.  And then, remind
yourself of why you chose to renovate
in the first place.   It’s sort of like a long
distance race.  You have to pace yourself,
use your time and your energy wisely,
and keep your eyes on the finish line.  It’ll
all be over soon.   n
Tracey Kaufman Grossbach is the owner
of ThinKinG Design in Montclair, NJ.
Contact 973-233-1950 or visit
www.tkgdesign.com.

Keil’s Pharmacy
Home Health Care
& Surgical Supplies
You supply the caring
we’ll supply the rest

Ask the photo
restoration
experts at
Magicolor

533 Bloomfield Ave.
Montclair, NJ

magicolor@verizon.net

Tel.: (973) 783-3033
Fax: (973) 783-3732

Wheelchairs, Walkers & Canes
Wound Care & Diabetic Supplies
Incontinence & Urological Supplies
Ostomy Products
Bathroom Safety
Lift Chairs
Fitted Braces
Medela Breast Pumps
Compression Stockings
Physical Therapy Items
Sports Medicine Products
Extensive Prescription
& Product Inventory

Certified Fitters on staff
Delivery and Setup available
Open EVERYDAY including
Weekends and Holidays!
The neighbor you always wanted.
We can take care of all your inside and
outside handyman jobs.
Currently exclusively servicing Montclair
100% Satisfaction Guaranteed!
Free Estimates • Fully Insured

Call 973-707-7900

for a complete list of jobs visit our website

www.handymantradition.com

251 Park St., Upper Montclair, NJ 07043, Suite #3

Over 70 years of service
We accept all insurance plans
Insurance and Medicare Billing Available

Yes, We Make House Calls!
732 Valley Road
Upper Montclair, NJ 07043
973-744-2113 • 973-744-2691 fax
www.KeilsPharmacy.com
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Children need room to grow and places
to play.   It’s important to their emotional
and motor development.   Most parents want
outdoor play areas for their children.  
The building of play areas is only limited by
budget, size of yard and the age of the children
it’s being built for.   If the children are older,
the items in the play area can be built higher.  
Smaller children will need shorter jungle gyms,
monkey bars, ladders and swings.  

Building contractors stress that safety is vital
when designing and building a play area.  
Many recommend using vinyl products
because there are no splinters or sharp wood
splinters. However, wooden products have
been the industry standard.   If wood is the
material of choice, avoid treated wood because
it has chemicals in it that can be harmful to
children.
Studies show that if children had the ability
to design their own play areas, they would be
different than the playground adults build
for them.
Parents and children want the same things.
They want a safe place to play that will allow

Outdoor Play Areas for Kids
an environment in which to learn.   Things children like in their outdoor
environments include:
* Water.
* Vegetation, including trees, bushes, flowers and long grasses.
* Animals, creatures in ponds, and other living things.
* Sand; best if it can be mixed with water.
* Natural color, diversity and change.
* Places and features to sit in, on, under, lean against, and provide
shelter and shade. A fort on the ground or a tree fort is a good idea
and provides all of these things.  
* Different levels and nooks and crannies, places that offer privacy
and views.
* Structures, equipment and materials that can be changed, actually
or in their imaginations.
Since the cost of a small play area starts at about $1,500 incorporating the
natural landscape of your backyard can help to reduce the cost.   A small,
plastic wading pool will cost about $20.  That will take care of water, and
a similar pool can be used to put sand in.  Buy a two-dollar bucket and a
plastic shovel and your child will be happy for a long time.

written by Della Serene
photography by Gerard Parrish
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A trampoline, strategically placed, in the play area is also a popular choice.  
A safety net that goes around the trampoline will add security and ease a
parent’s tendency to worry.
Using a professional builder to design and build the play area is a good
idea, especially if you’re not handy with building materials.  There are many
things to look for in terms of quality to make sure the area is safe and a
builder can help work out the kinks.  When children are safe, they are having
more fun and parents can feel more at ease.    n

Dr. Michael Magwood
works with the
interruptions associated
with fears, phobias,
inflammatory responses and
chronic diseases.
Using the Emotional
Freedom Technique
to eliminate negative
emotional responsekeeping your body’s
energy system in balance

Spring is when you feel like
whistling even with a
shoe full of slush.
~Doug Larson

Chiropractic
Wellness Center

1425 Broad Street | Clifton, NJ 07013
tel: 973-773-8244
www.drmagwood.com

D o n ’ t T h ro w Y our
M o n e y A way
Let us help you avoid these and
other common money mistakes:

• People often overlook deductions they are entitled to
such as not fully taking advantage of Mortgage Debt and
forgetting about some deductions all together.
• People are often trapped by the AMT (Alternative Minimum Tax) and need to know of ways to avoid it.
• People need to take more advantage of Retirement Accounts to Reduce their taxable incomes and their tax.
• People need to understand the tax savings that can be
realized by investing in tax friendly investments.
• People need to understand the tax savings by gifting money to their children
and also the Estate Tax Savings advantages of this as well.
• People who work for companies can save a substantial amount of taxes by
starting their own small business.

• People who have their own business need to be aware of the advantages of
having their children work for them.

Call

973-276-0650
for a FREE 30 minute
consultation
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Warm meets cool and
old meets new in this
bathroom remodel
by ThinKing Design.

B

D e c o r a t i n g Yo u r B a t h r o o m

Bathrooms can be beautiful.   Because of creative
designers and innovative thinkers in the industry, there are a
variety of patterns and materials available to create any type of
atmosphere in a bathroom and still maintain the functionality
of the room.   A bathroom that’s easy to clean and maintain
is highly desirable.   Thankfully, you don’t have to skimp on
beauty to have a functional bathroom.

As with any decorating project, the easiest way to start is to
have an idea in mind.  Is simple best?  As it happens, simple
is also relatively easy.  Freshen up the bathroom with a coat of
paint or border.   Putting wallpaper on one wall will give the
room some contrast or wallpaper the entire room to give it a
cohesive look.  

written B y D ella S erene

Themes are in style. Choosing a popular children’s book or
movie to work off has become a trend when a bathroom is
designed for children.
One unique idea is to use book themes when designing
bathrooms. One designer used scenes from Kenneth Grahame’s
1908 book, The Wind in the Willows. She painted grass on the
tub and used brown flooring to give the room an outdoorsy
feeling. Imagine taking a bath in Pooh’s Hundred Acre Woods
or in Harry Potter’s realm.
Or go wild, and choose a jungle theme for an adult’s bathroom.  
You can use interior rocks to build a shower if you have enough
room.  Marble bathrooms have a regal look and feel.

For a more formal look, choose fixtures in gold or fixtures that
are elegant in design.  Ceramic fixtures with etched patterns
lend a look and feel of elegance to a bathroom and are easy to
match other bathroom items with.  Toothbrush holders and
soap dishes have a wide range in price.   The upside is that
One idea to design an elegant bathroom is to use black.  A black there are many types to choose from in a variety of stores from
tub and sink with silver or gold fixtures is absolutely luxurious.   specialty bathroom stores to general merchandise and chain
The tub can be a single unit with a shower or can stand-alone.   stores.
If room permits, a Japanese-styled tub that stands alone is For the floors, there are a variety of materials to choose from
quite elegant.  Showers can be installed in a corner for space.   including ceramic tile, vinyl, hardwood and marble. Any of
Gold and silver trimmed stalls can be purchased to add accent these floor surfaces offer a wide range of color and texture,
to any bathroom.
allowing you to truly create the bathroom of your dreams.   n

Having a color scheme in mind is a good way to make the
room blend.  If blue is the color of choice, towels, a throw rug,
curtains or blinds and the shower curtain can be coordinated.
Individual taste is what makes a bathroom spectacular.
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For more information, contact Fran Rush 732.300.1009
http://travelwisellc.worldventures.biz • Mention: NJL&L
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When I show houses,
renovated kitchens and baths
usually provide the
“Wow!” factor in a house.

Exterior house colors by ThinKinG Design.

W

N ew  B athroom or  N ew  Roof ?
A local realtor shares some thoughts on home improvements.
written By Mary Tetzloff

When I show houses, renovated kitchens and baths usually
provide the “Wow!” factor in a house.  But they’re not the only
things worth fixing up.  There are always so many projects you
can do, and only so much money to spend.  Here are some of
the things I notice when I’m out showing houses:

If you have a home with no foyer, you immediately step inside
the living room.  In that case, building on a front porch is like
adding a parlor.  A nice front porch can also add a lot of value
to your home in terms of curb appeal.

The first room in the house is probably the most important.  
When someone walks into your home, they immediately get an
impression from what they initially see.  If I’m with a customer,
they make a lot of decisions about what they’re about to look
at, just from the front room.

If you’re just moving into a new home, there are a few projects
worth doing before you take occupancy, simply because they
are so much more difficult once you’re in.  Finishing floors and
installing central air-conditioning fall into this category.  Also,
if you’re opening up walls anyway, this is the time to add more
lighting.  

The overall impression of the house is next.   If people are
fixing things up for sale, I tell them to do a little something
everywhere, rather than spend too much money on one Landscaping can dramatically improve the appearance of a
single thing.   If you have a beautiful kitchen, try and get the home, whether it’s done professionally or if you happen to
bathrooms in the same shape.  It doesn’t have to be expensive.  
have a green thumb.  I always tell people to take photographs
Clean and simple will do.
of their homes when everything is in full bloom.  That way, if
The combination kitchen/family room has become increasingly
you put your house on the market in the dead of winter, you’ll
popular.  They are especially appealing for new families with
still
have a lovely photograph for your advertising.
young children, so that you can cook and watch the kids at the
same time.   Many people sacrifice dining rooms to generate
the space for this kind of project.  In our culture now, the dining
room is almost a lost room – a thing of the past.  

Deciding whether to transform your basement into a family
room really depends on the basement.  Are there windows?  If
not, is the ceiling high enough to install adequate lighting?  Is
it dry?   And if not, how much will it cost to waterproof?   For
some people, a finished basement is ideal, doubling their living
space.  For others, the cost involved may not be something they
see back when it’s time to sell.
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Your house is probably the biggest investment you’ll take on.  
It’s worth keeping the value intact by continued caretaking.  It’s
not nearly as satisfying to spend thousands of dollars on a new
roof or new windows as it is to gut your bathroom, but in the
end, all that TLC will pay off.   n

Mary Tetzloff, ABR, SRES, is a Sales Associate at Montclair Realty.
Contact: 973-744-8377 or www.MaryTetzloffHomes.com
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Find the Perfect Shore Rental on LBI

If you’re planning to vacation with your family and friends at the
Jersey Shore on Long Beach Island this summer, here are a few steps for success in your
search for that perfect summer rental.
The basics:
1. Establish specific search criteria, including proposed budget,
desired dates (the most common rental is one week, Saturday
to Saturday) number of people in your party, number of
bedrooms, location (for example waterfront or a few blocks
walk to the beach), and preferences, such as a duplex or
single family home, condo, modern or older.

6. What are you doing with Fido while you’re away?  Have you
remembered to search for a rental that permits pets?  

2. Use the internet to do your homework. Google search “Long
Beach Island”.  All good real estate agencies will have fairly
sophisticated web sites, with searches showing details of
their listings, including photos of interiors, exteriors and
maps of listing locations.

8. How about beach tags?  Are they provided (with a deposit, in
case they are lost) or do you have to buy them upon arrival,
and if so, where?

3. Select a reputable agency – most have hundreds of listings
to choose from.  Once you have a realtor and are narrowing
your choices, ask for the agent’s guidance, including his
or her opinion of the home, as even the best photos can
be misleading, and specifically, if he or she has seen the
property firsthand.  
4. If you have the time, schedule an appointment with the
agency to go look at your final selection in advance.
5. The amenities offered by rental properties can vary
substantially.   Some may have in ground pools, whirlpool
spas, family rooms with extraordinary entertainment systems
or large yards with playground equipment.  Ask your realtor
if he or she knows of a “best kept secret rental property”.

What’s happening at the shore…
Art and Artist Festival – various dates through April 26

“Come See, Come Sea,” the Artfest at Tuckerton Seaport,
120 West Main Street, Tuckerton, begins the last weekend
of March and continues through April 26 presenting a
celebration of expression including art, theatre, music and
photography, along with classes and demonstrations of
southern New Jersey folk arts. The artwork of more than 120
artists from throughout the tri-state area will be on display. All
artwork will be on sale throughout the show, with a portion
benefiting the Seaport’s educational programs. Admission is
$3; Seaport members are free. Contact the Seaport at (609)
296-8868 for information.

down the shore
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7. Have you thought about what you need to bring?   Most
kitchens are well equipped.   In most cases, you will need
to bring your bed and bath linens. Discuss this with your
realtor and make a checklist of personal items you need.

9. What do you do if there is an air conditioning or plumbing
problem?  Do you have emergency numbers to call? Reputable
agencies will respond quickly to your situation.
10. Once you have checked in, if any problems occur be sure to
report them to the agency.  You want to avoid any security
deposit issues.
After you have completed your preparations, the last tip is
important: you are coming on vacation, so leave your cares
behind and immerse yourself into leisure recreation at the
southern New Jersey seashore. n
Blain W. Learn is a freelance writer in Atlantic County.
For information on real estate agencies on Long Beach
Island, NJ, contact the Southern Ocean County Chamber
of Commerce (609) 494-7211 or visit on the web at
www.discoversouthernocean.com.

Gallery Reception – Saturday, April 19

Unshredded Nostalgia, a unique gallery at 323 South Main
Street, Barnegat, which features 17th through 20th century
posters and memorabilia from Hollywood, sports and the
world of politics, will hold a reception unveiling a new exhibit
titled “Memories of Ocean County,” Saturday, April 19,
beginning at 5:00 p.m. The exhibit will be on display through
September 15 portraying the unique and diverse history of
the region through maps, deeds, photographs, posters, stock
certificates and much more. “Gems of the Silent Screen,” an
exhibit of nearly 40 rare and one-of-a-kind silent movie posters
from 1915-1930, continues at Unshredded Nostalgia through
Sept. 15 and is highlighted by posters of Charlie Chaplin in
Fireman, Lillian Gash in Birth of a Nation and William S. Hart
in Truthful Tulliver, among others. For information on both
exhibits, contact the gallery at (609) 660-2626.

The Beaches of Long Beach Island...

New Jersey’s Best Kept Secret

THINK
SUMMER!
Patricia (Patti) Green
Broker Associate
Cell 609-290-8182
patg@pruzack.com

Patricia (Pat) DeLeo
Rental Specialist
Cell 609-618-8602
patdeleo@pruzack.com

Discover how rested and relaxed you will be
after a week or two at the Jersey Shore where the
living is easy and the fun is yours to enjoy.
Call Patti Green or Pat DeLeo to plan your unique
Long Beach Island Experience. With 32 years
experience between the two, they are the agents
to call or email with all your Real Estate needs.
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Phyllis K. Stevens
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G. Anderson Agency
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www.GAnderson.com
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Visit our website to search LBI rentals
and area sale properties.
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SERVING ALL OF

I Am Lame And
Everything Is My Fault
written by Jessica Wolf

T hat ’ s L ife

L

Last night, the four of us went out
to dinner.  Things went well enough
until dessert, when I gently leaned
over to my older son to remind him
that Jello was not to be eaten through
a straw.   This could have been a
quick exchange, me telling him to
ditch the straw, him obliging and
reverting to his spoon.  But instead I
began nagging about table manners
in general, accusing both my sons
of cretinous restaurant behavior
and finally saying, “You know, if you
did that on a date, the girl might act
amused.   But she would not go out
with you again.”

It was at just about that time my
son crossed his arms over his chest,
slumped down into the booth and
refused to utter another word.
When my kids were toddlers, cranky
and impatient, strangers came up
to me and said, “This is just practice
for when they are teenagers.”  These
strangers were older, probably
wiser, certainly more experienced at
parenting.   So I took their words as
truth.
Now, with a teenager in my midst, I
have to disagree.  Yes, petulant.  Yes,
argumentative. Yes, they won’t wear a
hat or gloves in winter.  But there are
at least two fundamental differences
between a toddler and a teen. Twoyear-olds don’t roll their eyes. And
they don’t presume that each and
every setback in their lives is the fault
of their parents.
We all know eye-rolling, that tactful
way of letting someone know that
they’ve just said or done something
completely and utterly stupid.  
The impolite alternative being to
mock and laugh. Eye-rolling is not
something that is taught. It seems, at
a certain age, to occur spontaneously.  
Perhaps the first of many behaviors
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that create that us vs. them dynamic
between parents and their teens.
I read in a book once that if you want
to connect with your teen, you must
stop asking them questions about
their day and tell them instead about
yours.  It also said these conversations
were most effective when they take
place in the car.  
So on some carpool to somewhere,
I told my captive sons about the
mushroom barley soup I’d had for
lunch.  There wasn’t much else to say
about my day except for housework
and laundry; the soup was the high
point.  “It was so delicious,” I said.  “It
had real mushrooms!”
I realized that I wasn’t making an
impact so I elaborated. “There was
a crazy amount of mushrooms.  And
not too much barley.  Whoever made
this soup really knew what he was
doing.”
At this point another kid hopped in
the car.  “My mom likes to talk about
soup,” my son said to his friend.  Then
he started to imitate me: “I had this
amazing mushroom garlic soup!”
“Barley,” I corrected.   “Mushroom
barley.”
“The mushrooms were real!” They all
cracked up.
“What did you think, mom? That they
would put Styrofoam mushrooms in
it?” said my son.
“Yeah, mushrooms made of wood?”
said his friend.
“Poop mushrooms?”
other son.

said

my

I pulled up to our destination rolling
my eyes in disgust.   But none of
them noticed.  They were all laughing
too hard.
This simply does not happen with

two-year-olds.   If you start talking
about the cute little duckies at the
park, even if you use your sing-song
baby voice to do so, the child does
not start rolling her eyes at your lack
of sophistication.   At most, she’ll
pay you no mind.   She certainly
doesn’t glare at you for ruining her
whole day.
Because of me, my son is late for
things, shows up at school without
assignments, shows up at home
when he should be at an activity,
loses clothing, shoes and sports
gear, breaks family rules, and has
nothing to do on a Saturday night.  
I’m pretty sure I’m also responsible
for climate change and the recession.  
At least indirectly.
Not long ago (for reasons that remain
a mystery) my son was in the kitchen
executing squat thrusts while I was
at the stove cooking.   Remember
squat thrusts?  Squat … jump back to
a push-up position … jump forward
back to a squat … stand up.   At the
third “thrust” his feet hit our water
dispenser, knocking the five-gallon
jug off its ceramic holder.  The water
jug rolled across our uneven kitchen
floor spewing water in nearly every
direction.   My son stared on in
horror, but only for a second.  Then
he shot me a look, eyes narrowed,
trying to figure out how to blame this
mess on me.
This morning I told him I was thinking
of writing about how everything is
always my fault and he didn’t roll his
eyes.  Instead a big smile came across
his face, as if to say, “Finally, you’re
beginning to see the light.”   n
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“Come on Baby, Light My Fire”
written by Patience Moore

T hat ’ s L ife

I

It is early morning on a cold March
Saturday.  I know I will have the kids all
day.  So, as I would before any major
aerobic exercise, I stretch out and get
into comfortable clothes.   Clothes
that can be sweated in, clothes that
can be used as a napkin for my four
year old for whom I am still everything including a place to wipe his
hands and nose, clothes that I can
get down on the floor in, that…well,
you know, marathon clothes.  Once I
have the right outfit and have put on
the right kind of lotion, (an SPF-asmuch-as-possible-without-lookinglike-Herman-Munster) I apply a little
make-up: the crucial under eye concealer because, honestly, I haven’t
had enough sleep in…let’s see, how
old is my oldest?  Oh – right, six and
a half years. Then, rouge to, again,
appear happy and peppy and bursting with love. That’s it.   Any more
would just be depressing because
Lord knows I’m not going anywhere
special.

made exactly what he had asked for.  
I throw in a load of laundry.   I feed
the dog.   I pick up the toys in the
dining room.  I pick up the toys in the
den.  I empty the dishwasher.  I fill it
back up with dirty dishes from last
night.     I move the laundry along.  
I sweep the kitchen floor.   I sweep
the dining room floor.  I prepare two
bags of newspapers for recycling.   I
go for my tea.  It’s cold.  I nuke it and
wonder if microwaves are as bad for
us as I think they must be.  I start to
feel tired.  I throw out the herbal crap
and make a cup of Irish Breakfast
– caffeinated within an inch of its life
– and let it steep for a long time.

The boys are quiet.   Of course they
are.  They are watching TV.  I breathe
a conflicted sigh.  Conflicted because
I actually sort of hate TV.   I grew up
with the Sixties school of TV:  It’s the
devil’s box.  It will fry your brain and
burn your eyes.    I was going to be
the kind of mom who really limits TV
– like one PBS show a week.   It has
I set about the morning routine.   absolutely not turned out that way.  
There is a new gadget in the kitchAs I go down to the basement to
en that, even just thinking about,
get the first load of laundry, I have a
makes me misty-eyed with wonder
bright idea.   I will light a fire!   I will
and gratitude: an under-the-cabinetsit beside the fireplace while I fold
mounted iPod player.   I know I am
laundry. “I am brilliant,” I think to
not supposed to worship idols but if I
myself.  I light a log in the iron firedid, it might be this machine.  I click
place basket and lower myself into
through the menu to Keith Jarret’s
my soft couch.  I smile.  I am sitting
“The Melody at Night with You”.  It’s
on my couch.   I am alone! I hear
the loveliest, gentlest, most perfect
angels singing.  I really am brilliant.  
piano music ever played.   My mind
follows Keith’s piano and my body I take a deep breath and exhale audigets to work.   I make breakfast for bly, delighted.  
each of my two boys. I make myself I am there for about four and a half
a cup of herbal tea.   I make a sec- SECONDS, I am not exaggerating,
ond breakfast for the little one who’s when my oldest appears and sits
rejected the first one even though I down on the rug in front of me.  He
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who lives for his allocated TV time.  
He who, left to his own devices,
would watch television all day, every
day; who can rattle off the names of
all the dreaded Nick cartoon characters like many teenage boys list
sport stats.   He who, when I finally
want him to watch TV, decides this is
a good time to visit Mama.   I wince
visibly.  
Inside me it’s worse. Inside, it’s:
“NoooooooooooooOOOOOOOOO!!!!!!!”
While I sometimes trade in my disdain of TV for its hypnotizing effects
to get some quiet around the house,
I cannot bring myself to say to my
son, “Can you please go away and
watch TV?”  My stomach grips.  The
angels stop singing and start to cry.  
I pour the clean clothes out in front
of me on the rug as if marking my
territory.  
In spite of myself, we start to chat.  
Then he says something delightful.  
Then   Number 2 catches wind of
it and joins us.   They begin to play
together beautifully.  I relax a little bit
and keep folding. Our Coon Hound
comes over and curls up at my feet,
joining the pack.
Then my husband comes in and in
a surprisingly different, nay, miraculous early morning move, joins us,
sitting next to me on the couch.   I
am stunned by a feeling of fullness,
completeness, all of us together, a
warm crackling fire.  And in case that
wasn’t enough, the laundry is now all
folded and in the basket. And all this
before 9AM.   n

Inside Montclair
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Enjoy salon services in wonderful
zen in-spirit surroundings
45 Watchung Plaza
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Tel. 973.744.2333
Open 7 days a week

•Slot Cars - Aurora, Tyco, AFX

•Hot Wheels cars, track & sizzlers

•Pin Ball Machines
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- Manicures
- Facials
- Pedicures
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472 Bloomfield Ave
Caldwell NJ 07006
Tel: 973-226-7303
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The Healing Sciences of the
Far East in Upper Montclair

GlassnerAssociates
Assoc. Hypnosis
Glassner
Download a video clip of Ashiatsu on
forfor
Personal
Growth and Wellness
Peace
HYPNOSIS
www.zenacupuncture.net
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andTwersky,
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Join our Weekly Group Hypnosis
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MARGATE,
Reprogram Your Subconscious:
How to Use Hypnosis to Get What You
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*
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539 VALLEY RD
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Hypnocounseling.com
Featured Public Speaker for
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973-220-4242

We help you “Reprogram Your Subconscious,” your silent partner in:
• Stress

4.08 • newjerseylife&leisure • 27

Channeling Coco
written by Christina Loccke

Y

“You had some work done, didn’t
you?” my sister-in-law immediately
asked.
“No. Nothing.” I replied, almost
truthfully.

T hat ’ s L ife

“C’mon. Something is different.” She
scanned my face for the truth. “I can’t
put my finger on it, but…”

I smiled knowingly at her confusion.
Realizing that she was right, she crept
around the kitchen, trying to identify
the change. Same countertops,
flooring, and appliances of varying
age and era. New curtains? More
light? She was looking for the je ne
sais quoi I had hoped to conjure when
I… recently hid our freestanding
trash can.
Coco Chanel, French fashionista
extraordinaire, advised that one
should “always remove, never add”—
an adage that inspired my latest wave
of home improvements. Then again,
maybe it was the chaos that emerged
when my younger daughter began
tipping and transporting items
throughout the first floor. Suddenly,
our Tupperware no longer had lids
and Kleenex were decorating the
sofa. My pediatrician suggested I
childproof the house by getting down
on my hands and knees to identify
the dangers and temptations. I made
the mistake of doing this in front
of the girls, so “Horsey-Mommy”
took everyone for a ride, the baby
lunging forward with arms around
my neck as my two-year old rode
side-saddle. Our lap yielded nothing
more than the stash of missing
alphabet magnets and the Cabbage
Patch Kid’s left arm, but taught me
one critical lesson: Nothing, not
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even Horsey-Mommy, is more fun
than the garbage can. The baby
dismounted in an attempt to give it
a big kiss as the toddler reached for
its lid to behold the treasure within.
“No! No! No!” I repeated over and
over and over again, as I whisked
it off the floor and put it up on the
counter, where it so often resided.
The next morning, I scoured every
aisle of The Container Store, seeking
the hooks, shelves, racks, and
compartments that were sure to
bring order to my family’s existence,
just like all the pictures showed.
And there it was: an under-the-sink
garbage bin, complete with sliding
shelf. I had to have it. From now
on, things would be different. We
would be “that family.” A place for
everything and everything in its
place. Our house would be more
full of possibilities than possessions.
More organized, more free, less
constrained by excessive impulse
buys in big box stores. We would all
be a bit more… well… French.
The split of Moët chilling in my fridge
became a metaphor for our new
beginning. I would drink champagne
and eat the darkest chocolate to my
heart’s content because, after all,
French women don’t get fat. That
evening, we finally opened the First
100 Words in French stickerbook at
night-night. Although my daughter
kept correcting me, as the figure in
question was a “mommy” and not
“mère,” I felt it was a success.
Once the children were asleep, I
popped the cork, filled the seldomused flute, and relished this
momentary release of my inner

Francophile. Realizing that I would
need more Coco-isms to enhance
my transformation, I started sipping
and googling.
I was immediately rewarded by
learning that ma chère Coco also
said that “Fashion is not something
that exists in dresses only. Fashion is
in the sky, in the street, fashion has
to do with ideas, the way we live.”
And then it hit me; fashion is my
under-the-sink garbage bin. This
personal plight was, in its own way,
my fashion, my art, my… existence!
(How French could I get?!)
Unfortunately, I should have stopped
there. Halfway through my next
sip, I read that “a woman without
perfume has no future.” What? I don’t
understand? I haven’t worn perfume
in years… in lifetimes! This is absurd.
I’m not about to douse myself in
another scent to please the whims
of a long-gone cosmetic industry
matriarch. Besides, I think my kids
would hate it. Definitely. I love the
French, but fear the day scientists
discover that long-term exposure to
a heavily perfumed society leads to
chain-smoking.
Relieved that I refrained from a
dark chocolate run to Whole Foods,
I stepped away from the computer
and went to the basement to find the
toolbox.
My inner Francophile’s lesson: Put
down the champagne, get your drill,
and start installing that under-thesink garbage bin.   n
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health & fitness

Eating Disorders.
What’s A Parent to Do?

M

Photo by Gerard Parrish

written by Ellen Gamza, LCSW

self-esteem, perfectionism,
Despite greater awareness of isolation, separation issues
eating disorders, confusion and deep personal pain.  
abounds.   What are eating Briefly, Anorexia Nervosa is
disorders?   Are they only characterized by refusal to
about food?   What’s the maintain body weight at or
difference between anorexia above a minimally normal
and bulimia?   Does everyone weight, intense fear and
who diets or is skinny have concern over weight gain
and feeling fat despite one’s
Eating disorders result in anorexia?
actual physique.   Bulimia
more deaths than any other
Eating disordered behavior Nervosa encompasses similar
mental illness in the DSMis multifaceted and complex, concerns and obsessions,
IV, the standard bible of
with cultural, biological, along with a cycle of binging
psychological diagnosis.   The
familial and intrapersonal and purging (behaviors such
National Institute of Health
underpinnings.   If only it as self-induced vomiting,
reports that the mortality
were simply about dieting, ingesting laxatives or abuse
rate from anorexia is twelve
therapists treating those with of diuretics), but without the
times higher than that of
eating disorders would have a excessive weight loss.  Also in
all other causes for females
much easier job!  
this spectrum is Binge Eating
between the ages of 15 and
24.  According to the National Contrary to what many Disorder in which there are
Eating Disorder Association, believe, food is not the heart periods of uncontrolled,
between 1.5 and 3 million of the issue with eating and possibly, dissociative
women are anorexic; for most disorders.     Food, and an eating, well beyond the
need point of fullness or comfort.  
of this group the onset of their all-encompassing
Additionally, sufferers tend
to
control
it,
is
the
vehicle
disease was in adolescence.  
Approximately 85-90% of through which underlying to struggle with anxiety,
known eating disorder cases emotional issues and pain depression and isolation,
are females, but the mental are expressed and managed.   which conspire with their rigid
health profession has recently Symptomatic eating behavior eating patterns to form and
seen a growing incidence is often the expression of low perpetuate a vicious cycle.
Most parents of adolescent
girls at one time or another
ask whether they should
be concerned about eating
disorders or if they should
talk to their daughter about
body image.   The answer
to both these questions is a
resounding yes.

among men, as well.

So, the $64,000 question is:  
Can parents prevent this
tragic and life threatening
emotional roller coaster?  The
truthful answer is: we don’t
know.   It was once believed
that proper parenting could
yield children free of stress
and emotional problems.  
At this point in both my
professional and parenting
careers, I know better.   Don’t
get me wrong, parenting
matters immensely.    But,
there are no guarantees.  Each
individual comes into this
world with their own wiring
and genetic predispositions,
which then interact with their
environments.  
Nevertheless,
there
are
practices that you as a parent
can put into place to help build
healthy attitudes towards
food, body image and self,
and while they may not be a
guarantee, they are essential
seeds to plant in your child’s
psyche.

Eating disorders result in more deaths than any other mental illness in
the DSM-IV, the standard bible of psychological diagnosis.”
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Promoting Healthier Relationships with Food and
Our Bodies through Self-Acceptance
1. Consider your own attitudes about food, weight and
body image.   Recognize where your own attitudes come
from and the inherent prejudices and biases they are built
on regarding the ideal woman.   Do you step on the scale
frequently?  Restrict whole categories of food?  Comment on
your own weight often?    Children learn by osmosis.  They
learn from what they see.  They learn from what you do.  Be
a good role model when it comes to healthy eating, exercise
and self-care, and acceptance of all different body types and
sizes, including your own.
2. Avoid categorizing foods as “good” or “bad” and encourage
the intake of a varied and balanced diet.
3. Dispel ideas that connect the perfect weight, thinness or
body type to happiness.
4. Never give your child the idea that you will love, like or
approve of them more if they lose weight or that you are
dissatisfied with how they look.
5. We are bombarded on a daily basis with toxic media
messages about body weight and the importance of women’s
appearance, thinness and sexiness.  Question these messages
– whether they come from television, magazines or the
evening news – and discuss them with your children.   Ask:
Do you know people who really look like that?  Do you know
how much retouching is involved in that picture?  Why do we
need a scantily clad woman to sell a car?
6. Be honest with yourself about your dreams and goals
for your children.   Do you overemphasize perfection, in
physical appearance and other areas?  Have you, for example,
postponed a family portrait until you lose weight or the kids’
braces come off?
7. Discuss the dangers of trying to alter one’s body shape,
while emphasizing the importance of healthy eating and
moderate exercise.   The use of steroids by athletes is one
such example.
8. Promote self-esteem and self-respect in all your child’s
efforts, relationships and actions.   A well-rounded sense
of oneself and solid self-esteem are, perhaps, the best
antidotes to disordered eating, as well as other mental health
issues.   n
Ellen L. Gamza is a Licensed Clinical Social Worker in private
practice at 94 Valley Rd, Montclair, NJ 07042. 973-202-0362.

The Secret for Changing Your Beliefs:
Reprogram Your Subconscious
written by Gale Glassner Twersky, A.C.H., Ct.. H.A.
To some, “Change” is a scary word even when it is “Change” for
the better. However, after publication of The Secret, millions
more people recognize the importance of changing beliefs for
happier outcomes. Do you wish you could change something
you are feeling, thinking and/or doing? Start with your beliefs
and get acquainted with your silent, invisible partner: your
subconscious mind.   It is the part of your mind that creates
programs that establish and perpetuate your beliefs.
When in the beta state of conscious awareness, your conscious
mind purposefully shields you from direct communication
with your subconscious mind. So, behind the scenes, your
subconscious performs the silent, invisible function of entering
data about your feelings, thoughts, dreams, worries, behaviors,
etc. Yes, all data is retained within your subconscious, as if it were
a mastermind computer.  It also advocates for you, running all
your bodily functions automatically as well as motivating you
to respond to new stimuli based on past experiences. At the
same time, your subconscious in its role to protect and please
you, directs you toward pleasure and away from pain.  
Your subconscious establishes new “programs” whenever
it perceives strong emotions, such as feelings of happiness,
love and gratitude. For example, having a gustatory treat like
chocolate fudge brownies may release ecstatic feelings of delight;
and in response, your subconscious may instantaneously
program irresistible cravings for chocolate brownies even
though consciously your desire is to avoid sweets. But because
the subconscious acts so instantaneously, it frequently makes
illogical, invalid conclusions. Yet once those conclusions are
programmed, they become permanent mind sets/beliefs and
your subconscious never independently revisits its decisions to
correct them
For another example, when you were deeply wounded by loss of
a love relationship, your subconscious immediately perceived
those excruciating emotions and instantaneously programmed
beliefs to prevent your vulnerability to such pain again.  Perhaps
you thought it was your conscious conclusion to stop dating,
when likely it was your subconscious saving you from another
potentially hurtful relationship.
Now here is my secret. Using hypnosis can “Reprogram Your
Subconscious,” reframing beliefs to be in sync with your desires.
In HypnoCounseloring we facilitate the process of your deleting
undesirable beliefs and replacing them with your desirable
ones. In effect, this disarms the stressful, subconsciously
programmed beliefs that result in negative consequences. Thus,
your subconscious stops guiding you to think, feel and behave
according to the old, sabotaging beliefs of your past. Rather,
you begin thinking, feeling and behaving according to the new,
positive beliefs that you have downloaded. After a period of 30
days, if there are no subconscious resistances, your new beliefs
are permanent programs in your subconscious computer.   n
(Correction: In my March article on humiliation, Robin Roberts was
incorrectly identified as “Robin Williams.” I apologize for the error.)

Gale Glassner Twersky, a HypnoCounselor/Teacher, is certified
in Advanced Clinical Hypnotherapy and President of Glassner
Assoc. in Montclair. www.Hypnocounseling.com
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dining
in out

*Elegant upscale northern
Italian cuisine
*Extensive wine selection
*Banquet facilities for
up to 100 guests
*On and off premises
catering available
*Live entertainment every
Friday and Saturday night

1099 Broad St. | Bloomfield, NJ
PH: 973.338.8200
FAX: 973.338.8203
www.ToscanaNJ.com and www.ToscanaLounge.com

43 Glenridge Ave. • Montclair, NJ
T: (973) 744-0717 F: (973) 415-8354
www.gigibaystreetcafe.com

FREE DELIVERY ($10 min.)

• Free WiFi •
Serving Breakfast & Lunch
M-F: 6-4pm / Sat: 8-3pm
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517 Bloomfield Ave.
Montclair
973-783-3436
On

and

Off Premises Catering

Proprietor/Chef Pat Turano

15 Years Still the BEST for LESS!
SAM

Voted Area’s
Top Steakhouse
Home of the

24oz Delmonico Steak - $18.99

Happy Hour: Sunday thru Tuesday: ALL DAY
Wednesday thru Saturday: 12-7pm

Party Room & Gift
Certificates Available
Daily Specials

Clip this coupon for $5 off your total bill over $40
955 Valley Road
Clifton • 973.746.6600
alexussteakhouse.com

• breakfast
sandwiches
• bagels &
spreads
• specialty
sandwiches
• wraps
• grill pressed
sandwiches
• classic
sandwiches
• sides

590 valley road
upper montclair, nj 07043
phone 973.746.5666
fax 973.746.3265
www.sandwichtheory.com
hours: M-F: 7am-6pm
Sat: 8am-5pm
we offer deliver in the Upper
Montclair village and local delivery
Mon-Fri between 11am and 3pm.
$15 min.

• salads
• soups
• snacks &
sweets

Gift Cards available
please ask about our catering menu
5% discount on any catering order with this ad

Organic
& Natural
Foods
Delivered to Your Family at Prices You Can Afford

888.761.7177
5-STAR
RESTAURANT QUALITY
• Aged Prime Quality
NOW AVAILABLE
• Gourmet Trim
AMERICAN Grass-Fed,
• Individual Portion Packaging Grass Finished Beef, Rich
In Omega 3 & CLA
• Meats, Seafood, Vegetables,
Juices, Desserts, Groceries and More
Satisfaction Always Guaranteed
• NO Antibiotics
• NO Growth Hormones
• NO Pesticides
NOTHING TO HARM
YOUR FAMILY

SIMPLICITY &
CONVENIENCE
• Spend Less Time Shopping & More
Time Doing the Things You Enjoy!

2 Weeks of Free Food
with 1st Quanity Food Order

GREATER LIVING FOODS
888.761.7177

With this coupon. Not valid with other offers or prior purchases.
New customers only.
USDA Inspected to Ensure Safety & Quality. Serving NJ, PA, VA, DE, MD & NY.
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B IRT H D AY D INNER
Birthday traditions vary widely from family to family, but somewhere in those traditions
you can usually find some food. We thought it might be fun to find out
where our younger “foodies” would go to dinner for their birthday.

restaurant review

Daruma
written by Emily McCarthy (5th grade)

O

ne of the best
things about
celebrating
a birthday in
our family is
that you get to pick what you
want for your birthday dinner.  
I almost always pick dinner
out at Daruma, my favorite
restaurant in Upper Montclair.  
Daruma serves Japanese food.  
A birthday dinner there is
more than just a meal.   It’s
delicious AND entertaining.  
You can either get your food
cooked in front of you hibachi
style, or just sit at a table and
wait for your Japanese food
to come to you like at any
other restaurant.  I personally
like the hibachi style because
the chef cooks right in front
of you and that memorable
performance makes all the
difference.

Daruma

•

Sitting at the hibachi table
makes eating at Daruma
very exciting, but it’s not
for weenies.   You have to be
prepared because the chef
will throw food at you and
you have to catch it, like a
porpoise, in your mouth.  But
I’m jumping ahead.  First, the
chef comes out with a cart
full of the fresh food you have
ordered.   Then, the chef lights
the grill with a flash of oil
and fire.   Don’t get too close
or your birthday pictures
will show you with singed
eyelashes.   He has a special
little statue he uses to put the
fire out.   I can’t tell you more
than that in a family magazine.  
Twirling his spatula on his
index finger like a helicopter,
the chef then spins eggs in
their shells on the grill, throws
them up in the air, catches

4 Alvin Place

•

them in his hat and then jokes
with me as he tries to find the
“disappearing” eggs.   It’s like
watching a circus!
No matter what you order
(hibachi chicken for me!)
the food always comes with
delicious warm rice, noodles,
and vegetables.    Once he
starts making the food, the
circus is over, and it somewhat
becomes an art.  The chef will
still do tricks, but not as many
as when he was getting the
ingredients together on the
stove and ready for cooking.

rest of the restaurant guests)
sings, the hostess will hand
you green tea ice cream with a
candle in it, so you can blow it
out.  It doesn’t sound, or even
look, that appetizing, but it
really is good.  

Then, once you’re done
with the ice cream, they will
hand you either a tall blue
decorative hat with material
coming off the back of it, or
a round red hat with a bunch
of decorations on the top.  
Once you get the hat on, a
member of the staff will take
Birthday celebrations are a
a picture of you and your
big thing at Daruma.   Once
you’re done eating, the whole family, and hang it up with
staff will come out singing the other pictures of other
happy birthday.   Before they people’s celebrations.    Based
sing, they turn out the lights, on all those photographs, I
turn on the laser lights, and think lots of people appreciate
enthusiastic
beat the drum a few times.   Daruma’s
After the staff (and usually the birthday celebrations.   n

Upper Montclair

•

973.783.5680
Where would you go for
your birthday dinner?
Tell us all about it in 400-500
words and we will contact
you if we can use it in a future
issue. Email to:
Jessica@NJLifeandLeisure.com.
Please include your full name,
grade and a phone number.
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• FRESH • HEALTHY • AUTHENTIC
CHINESE CUISINE

T.S. MA
Cuisine: Fresh Healthy Authentic

Atmosphere: Suburban, Erudite, Warm

Chinese Cuisine

Alcohol: BYO

Description: T.S. Ma was established

Attire: Casual

in New York City in 1986 right across
from Madison Square Garden at 5

Hours:
Monday-Thursday: 11 am-9:30 pm
Friday & Saturday: 11 am-10:30 pm

Penn Plaza. Brothers Thomas and

Sunday: 12 noon-9:30 pm

Steve Ma built their reputation and

Reservations: Yes

success on serving healthy yet flavorful

Worthy of Note: T.S. Ma offers gourmet

food using only fresh vegetables,

Chinese food that is fresh and healthy,

fresh ingredients and cholesterol-

providing

free/transfat-free canola oil. The
brothers offer a wonderfully warm
dining room, as well as a website with

an

amazing

gourmet

• Finest Ingredients
• Fresh Vegetables

eating experience. The chefs use only

• No Canned Vegetables

fresh ingredients, with NO canned

• Cholesterol-free,

vegetables. They prepare fresh stocks
and sauces everyday to enhance

Transfat-free Canola oil

online ordering and delivery. They

each dish and provide you with a top

specialize in catering for your special

quality finished product.

occasions.

T.S. Ma is very convenient. You can

Popular Dishes: Homestyle authentic

stop by after work, or call ahead from

•Order Online

cooking with such dishes as Boneless,

work, the train, the car or the bus. You

www.TSMA-CHINESECUISINE.com

Crispy Duck with Peking Sauce or
Spicy Garlic Sauce, Sauteed Shrimp
with Ginger and Scallion, Sesame

can even order ahead online. By the
time you get there, your order is ready.
T.S. Ma also delivers to nine of the
surrounding towns. It is a restaurant

Chicken, Shanghai Meatball, and Pork

experience that allows you to feel at

Ribs Shanghai Style.

peace.

• Dine in • Deliver • Catering

199 BELLEVUE AVE
UPPER MONTCLAIR NJ
TEL: 973.509.8878
FAX: 973.509.8828
CATERING: 973.509.8884
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MONTCLAIR
CHAR-BROIL

• AMERICAN CUISINE

Montclair Char-Broil
Restaurant
Cuisine: American
Description: A great place for breakfast, lunch and dinner.  
Specialty or Popular Dishes: Daily specials and soups. Stop in for
a great cheeseburger and old-fashioned milk shake. Come in every
Wednesday for their famous Greek Chicken Soup!

Atmosphere:
The friendly family atmosphere makes this restaurant a Montclair
favorite.  Bring the whole family, the kids will love the kid’s menu.

Alcohol: None

Attire: Casual.

Hours: Monday - Friday: 7 am–9 pm
Saturday: 8 am–9 pm
Sunday: 8 am–3:30pm

Reservations: None

613 VALLEY ROAD
UPPER MONTCLAIR NJ
TEL: 973.746.0911
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Worthy of Note: The Montclair Char-Broil Restaurant (formerly
Louvis Char-Broil) has been a Montclair favorite since 1923.  With
great food, made to order, and a friendly staff, your family will love
eating here.  Saturday morning breakfast with the kids is always a
treat; and if you work in the area, stop in for their daily lunch specials.  

• E legant upscale
northern Italian cuisine

Toscana Ristorante
& Lounge
Toscana Ristorante & Lounge is dining
at its finest. Knowledgeable and
personable service, delicious cuisine,
and an elegant atmosphere make this
the dining choice for any occasion.
Co-owners Jim and Grace Bender and
their expert staff lovingly prepare and
present outstanding cuisine.  The Filet
Mignon is top notch Angus Beef, all
the seafood is fresh, and the chicken,
veal and pasta entrees are consistently
superb.

while Zuppa del Giorno (Soup of
the Day) and a Caesar Salad nicely
complements a superb Medallions
of Lamb, wrapped in Smoked Apple
Bacon with Orange Balsamic Port Wine
Reduction dinner special.
Atmosphere: Two dining rooms, each
with their own mood: upscale elegance
and intimate fireside dining.  

Toscana Ristorante & Lounge hosts
the finest in weekly entertainment, as
well as on-site catering in our “Carpet
Room” with dedicated sound system
where parties of 60 are welcome. Free
parking is available in the rear.

Alcohol: An extensive wine list with
selections from six different countries
and up to six regions of Italy, as well
as good domestic brands is available.
You may also enjoy champagne, your
favorite mixed drink, or various brands
of tap beer.

Cuisine: Nouvelle Italian

Attire: Smart casual

Description: Reflective of the Tuscany’s
beauty in design, Toscana is graced
with two comfortable dining rooms –
one which serves as a private banquet
room – a lounge and bar area, and an
outdoor café.

Restaurant Hours:
Tuesday - Friday: 12 pm–3 pm
Tuesday, Wednesday, Thursday:
5 pm–9:30 pm
Friday & Saturday: 5 pm–10:30 pm
Sunday: 3 pm–9 pm
Lounge Hours:
Monday - Thursday: 3 pm–11 pm
Friday & Saturday: 3 pm–1 am
Sunday: Noon–11 pm

Popular Dishes: Antipasti Toscana
with assorted salami, imported cheese
and grilled vegetables is a great starter,

1099 Broad St.
Bloomfield, NJ
PH: 973.338.8200
FAX: 973.338.8203
www.ToscanaNJ.com
www.ToscanaLounge.com
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Going Green

A-CASH
G
C

Welcome to our April 2008 issue.
This month our print issue is 48 pages and our
online issue is much larger. We’re hoping that

utter

“Green Conscious” readers will subscribe to our
online version and help us do more to take care

leaning

& Animal Work

of the environment in 2008.
i

Small Repairs • Squirrel & Exclusion Jobs
Bird Nest Removal • PowerWashing • Animal
Damage Repair • Humane Animal Trapping

We already do the following:
We allow all our employees to work from home,
usually 4 days per week.
We have been using Solar Power for three
years.
i
Our goal is to get 20,000 online subscribers, to
go with our 60,000 print readers. This will allow

FREE ESTIMATES

us to print fewer pages and save trees.
Will you help?

Log onto www.NJLifeAndLeisure.com and

973-357-2222 (office) 201-965-7796 (cell)

www.cashgutterandanimal.com

subscribe today. (It’s free and it’s Green!)

The Wilshire Grand Hotel

• Courtyard setting for “fresh air” seasonal
functions or break outs
• Complete full service catering available
• Primavera Ristorante and Bar available for
lunch, dinner, and room service
• Events tailored to your company or
associations’ specific needs including
set up, equipment, food and beverage,
and theme events

350 PLEASANT VALLEY WAY, WEST ORANGE, NJ 07052
PHONE 973-731-7007 FAX 973-731-7066 TOLL FREE 888-547-7755 RESERVATIONS
www.thewilshiregrandhotel.com
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...luxury at it’s f inest

Northern New Jersey’s Newest Luxury Hotel,
Banquet, and Conference Center
• Luxury guest room accommodations
• Executive Board Rooms
• State-of-the-art electronic & multimedia
equipment available
• Complimentary wired & wireless high speed
internet access available
• Banquet/Conference space to accommodate
4-450 people
• Customized packages to meet your budget

Checks/Money Orders accepted
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908 277-2904 x30
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The North Jersey Affiliate of Susan G. Komen for
the Cure has announced its first Race for the Cure®
to be held on May 4, 2008 in Essex County Branch
Brook Park, Newark. The Race for the Cure® is
the largest series of 5K runs/walks in the world
designed to raise awareness and funds for breast
cancer research and local community-based
education, screening and treatment programs for
underserved women.  The Race celebrates breast
cancer survivorship and honors those who have
lost their battle with the disease.
In announcing the Race, Deborah Belfatto,
Komen North Jersey Affiliate Executive Director
said, “Although the Race for the Cure® has been
in existence for 25 years, this is the first time the
Race will be held in northern New Jersey.   The
funds generated from this event will enable us
to expand our grant initiatives to ensure that all
women, regardless of race, ethnic background,
language, income or insurance status, have equal
access to quality breast health care and life-saving
treatment.”

Roche is local founding sponsor
“We are honored to have Roche as the Local
Founding Sponsor of our first Race for the Cure®,”
continued Belfatto. “Roche has been a generous
supporter of the Affiliate over the past seven
years, and we are proud to have them as a partner
in our hope and vision of a world without breast
cancer.”
“Roche is honored to be the Local Founding
Sponsor of this important inaugural event in
northern New Jersey, where Roche’s US operations
are headquartered and where many of our own
employees can participate in this worthwhile
endeavor,” said Steve Sembler, Vice President
for Commercial Operations for Roche.   “Susan
G. Komen for the Cure is one of the premier

organizations supporting breast cancer patients.
We are proud to demonstrate our ongoing
commitment to breast cancer patients and their
families through our affiliation in launching
the Komen Race for the Cure® and celebrating
survivorship in North Jersey.”
“We are very excited about hosting the North
Jersey Race for the Cure® in Newark in Essex
County Branch Brook Park” said Belfatto. “We
anticipate that the Park’s 2000 cherry trees will
be in bloom on Race Day to create a beautiful
backdrop for our inaugural event. The Park is
also easily accessible via NJ Transit train, light
rail or bus.” The Park, designed by Frederick Law
Olmsted (designer of Central Park), is on both
the New Jersey State and National Registers of
Historic Places and consists of over 400 acres with
a unique collection of Japanese flowering cherry
trees.  The cherry trees that blossom in the spring
are greater in variety and number than the famed
Washington, D.C. display.

Gloria Gaynor to perform
Grammy-award-winning artist, Gloria Gaynor,
will serve as Honorary Chair for the Race, and will
perform her #1 acclaimed, “I Will Survive” on Race
Day.  Masters of Ceremonies will be Steve Adubato,
Emmy-Award-Winning Anchor, Thirteen/WNET/
PBS and MSNBC Analyst, and Jack Ford, co-host
of Banfield and Ford: Courtside.
The North Jersey Affiliate was founded in 1997
and serves nine-counties in northern New Jersey:  
Bergen, Essex, Hudson, Morris Passaic, Somerset,
Sussex, Union and Warren. Since its inception, the
Affiliate has granted $12.5 million to research and
education, screening and treatment programs for
thousands of underserved women with little or no
health insurance.
Opportunities for participation in the Race for
the Cure® include running/walking (5k or 1.5
mile fun walk), forming a team, securing pledges,
volunteering, corporate and targeted marketing
sponsorships, in-kind donations, and exposition
booth sponsorships.   For those who can’t be
there on Race Day, but still want to show their
support, registration is available for   “Sleep-In for
the Cure®” or “Pray for the Cure®”. For additional
information or to register, volunteer or donate,
visit www.komennorthjersey.org/race   or call
908.277.2904, ext. 30.    n

Race for the Cure

Nancy Brinker promised her dying sister, Susan
G. Komen, she would do everything in her
power to end breast cancer forever.  In 1982, that
promise became Susan G. Komen for the Cure
and launched the global breast cancer movement.  
Today, Komen for the Cure is the world’s largest
grassroots network of breast cancer survivors
and activists.   Thanks to events like the Komen
Race for the Cure®, the organization has invested
nearly $1 billion to fulfill its promise, becoming
the largest source of nonprofit funds dedicated to
the fight against breast cancer.

®

Susan G. Komen Race for the Cure®
Comes to Northern New Jersey
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New Paint
Technology
Lasts Like Vinyl Siding.
ARCHITECTURAL COATINGS

Do it Right...
Do it Once

Our trained staff follow the Master Painters Institute guidelines.
We don’t cut corners. We use only premium products and our
proprietary Cerama-Shield(TM) Architectural Coating. It is 100%
acrylic, water based, and environmentally friendly. We warranty our
work for 15 years against peeling, cracking, and chipping or we fix it
free. That’s a warranty you don’t see everyday. Now you can have the
natural beauty of paint AND
the long lasting, hassle-free
benefits of artificial sidings...and
usually for lower cost.
Manufactured to withstand
the three major paint killers:

Water Intrusion, UV Rays,
Expansion & Contraction

Can be Applied
Over Wood, Cedar,
Stucco and Cement.
Revitalizes Aluminum
and Vinyl Siding

FIND OUT MORE:
www.TOUGHPAINT.com

1-800-811-1230

Carpentry
Stain Works
Powerwashing

Interior & Exterior
Painting
Sheet Rock
installation & repair
deck preservation
wallpaper removal

&

installation

Fully Insured
Free Estimates
Tel. 888-440-4490
For Immediate Service:
973-699-7212
website:
www.aaarainbowpainting.com
WE ACCEPT VISA & MASTERCARD
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who’s reading what?
How long has your group been
together?
I think the group is nine or ten years old.  

Do you talk about the book when
you meet?
We definitely do, but for the first half hour
or so, our kids are the real stars.  You learn
so much in book group!   Teachers, camps,
orthodontists, vets.  Sometimes someone will
volunteer a serious issue and the others will
listen and confide that their child also was
bullied, or struggled with a certain teacher,
or would only eat peanut butter sandwiches
–   which became something of a problem
when their school declared itself a nut-free
zone.
What if you don¹t read a particular
book – do you attend?
Absolutely!  Those meetings can be the most
fun.  It’s nice not to be limited by facts.
How would you describe or
characterize your group? Do you
feel like you fit right in?
I’ve been meeting with the group for the past
five years, but I am still the new kid.   The
others have kids the same age, or they’ve
known each other longer or better.  In another
setting this might be uncomfortable, but in
this group I love it.  At home and at work I drive
things forward, initiating, instigating, but here
I can sink into someone’s comfy couch, listen,
eavesdrop almost, and learn things.   

What have you just read?
The Bell Jar by Sylvia Plath.
Why was that book selected?
I think we were all intrigued by the idea of
reading or re-reading something many of us
read as much younger readers.  
What did the group think of it?
Would you recommend it?
Most of us enjoyed it -- it definitely sparked
a very lively discussion.   Something unique
about this book is that it also triggered
some memories.  Some people remembered
reading it as teenagers and it was extremely
interesting to compare what we remember of
our reactions then to our current impressions.  
It was a very layered meeting.   
Is there any story to tell about
your group?
I am indebted to the group for many things,
among them my beautiful kitchen.   Three
of us have used the same contractor.  That’s
another thing we talk about a lot, home
renovations.  If it sounds like we spend a lot
of time talking about things other than the
book that would be true.   But no one really
seems to mind.    n

Yo u r C o m m u n i t y B o o k s t o r e

We are a motley crew of stay-at-home parents,
part-time and full-time workers.   With
another group of personalities this might
be problematic, but at the risk of sounding
How many are in it?
sappy, in this group it just isn’t.  I don’t know
We are roughly 10 active members, all women.   why.   Maybe because everyone has tried
This is a female space. To my knowledge no every combination at some point and we are
one has invited a man to join.   Especially not all empathetic and supportive. Sometimes in
a husband.  The husbands are ghostly, heavy this intimate setting you learn things about
footsteps upstairs helping a child settle down,
your group mates.   Other times you find
or silently grabbing a piece of cake.        
yourself sharing stories you never meant
to share.
How do you pick books?
We read a variety of books.  We try to bring I am the only African-American member,
suggested books to group, and then pass and I am pleased to bring the different
them around so people can inspect them.   perspective of my experience, but I am aware
We have read Atonement (liked it), The of being the only person of another race.  
Known World (hated it), Katharine Graham’s That said, it’s important to point out that we
biography (one of my favorite books ever and all have different life experiences, different
group hated it).   We just read Eat Pray Love, perspectives – and I think that’s why it’s a
which sparked a lively discussion.
good group.   

watchung booksellers

Dawn Porter of Montclair talks about her book group.

54 Fairfield Street
Watchung Plaza
Montclair, NJ 07042
Tel: 973-744-7177
Fax: 973-783-5899
www.watchungbooksellers.com
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FREE ESTIMATES

FULLY INSURED

CLEAN UP SERVICE
YARDS - POOL & SHED - REMOVALS - GARAGE

LIGHT DEMOLITION - WILL TAKE UNWANTED FURNITURE

* TOTAL HOUSE CLEANOUTS *
CALL US FOR A FREE ESTIMATE - ASK FOR MANY’S
Cell: (973) 452-1984 • (973) 253-7255 Licensed

Edward T. Harrison
“I repair what your husband fixed”
ph: 973-760-7469
eth711@comcast.net
INSURED
119 Stonehouse Rd.
GLEN RIDGE, NJ 07028

42 • newjerseylife&leisure • 4.08

ROOFING - SIDING

10%
off

any carpentry work

A Quality Job For A Fair Price

Tel: 973-324-9461

Repair & Restorations

French Finishing & Veneering, Woodwork
Inlay, Carving, Rush-hand Cane,
Buy & Sell

GENERAL
CONTRACTING
PLUMBING
CARPENTRY
REMODELING TILING
REPAIRS & MORE
PAINTING

ERINGTON GRANT
WARREN JAMES
MONTCLAIR, NJ 07042
OFFICE 973/744-3755
FAX 973/783-9897

Cel 973/461-6405

SPECIALIZING IN SMALL JOBS
FULLY LICENSED AND INSURED
LICENSE NUMBER / 13VHO2292500

Appreciate the Beauty of Value

C

C

AROLAN
ONTRACTORS, INC

Specializing in vinyl siding, roofing, windows
and cedar impressions.

Ray
973.744.1434

City Glass Works
Established 1928
81 Walnut Street • Montclair, NJ
www.cityglassworks.net

Frameless Shower Doors • Mirrors •zen Replacement

You Don’t Dress Like This!
So why do you still market
your business like it’s 1959?
Let us bring your marketing up
to date with podcasting, blogging, e-commerce and more.
973-220-6859 or

AdsThatWorkNow.com

100%
Financing
Available
Some restrictions apply
call for details

•20 Years Experience •Fully Insured •Satisfaction Guaranteed
•Over 2,000 Completed Jobs in Essex County

Featuring Pella Windows
NEW PRODUCT! Hardieboard Fiber Cement
Clapboard Siding. Available in 20 colors.

Come visit our showroom
520 Bloomfield Ave - Caldwell
973-228-1700 1-800-250-6677
www.CarolanContractors.com
email:
carolancontractors@verizon.net
NJ State License 13VH02118900
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Buds for You

Flowers & Gifts For All Occasions
973.744.2222 | BudsForYouFlowers.com
email: BudsforYou2@yahoo.com
We Deliver • Major Credit Cards Accepted

Fax: 973.655.9600

1.888.283.7444
Emergencies: 973.746.2550

30 So. Fullerton Avenue
Montclair, NJ 07042

I’ve Got A Notion
Sewing & Quilting Supplies
Zippers, Buttons, Thread
Dress Trim, Lace, Ribbon
Foam Cut to size
Sewing Machines

• Fresh Flowers
• Weddings
• Candy
• Funerals
• Plant & Gift Baskets

973-744-0079

10

% off

www.IveGotANotion.com
122 Watchung Avenue | Upper Montclair, NJ 07043

with this ad. Expires 3/31/08

We Stock
Kegs!

Free
Delivery

Having a Party? Call Us
First for A FREE Party
Set-Up & Free Delivery!

Mon-Sat 9am-10pm
Sun 1pm-5pm
All Major Credit
Cards Accepted

Join Our Wine Club!

Email us at: Romanywineexpert@aol.com
with your name and email address and save 20% off shelf prices.

15% OFF Any Bottle of Wine
or
20% OFF Any 4 Bottles of Wine
with coupon. Does not apply to in-store promotions. Must be 21 years old or
older. Excluding newspaper sale items, tobacco. One coupon per visit.
Expires 5/10/2008

I ncrease Y our B usiness
P rofits 15% EFFORTLESSLY

Want To Get Married?

Find out how you can increase
profits and become more
organized in your business

What are you waiting for?
Call JUST MARRIED!

Make an appointment or walk-in!
We make getting married easy!

Want to get married fast?
Don’t want to wait to for a judge or major?
We can have you married in three days!
Or if you already have your license, we’ll marry you on the spot!
JUST MARRIED! is the only private location in NJ
where you can get married on the spot!
Only $199, in-office Monday - Friday

Advanced Certified Quick Books Pro Consultants

175 Rock Rd., Glen Rock, NJ 07245 | Building #2
justmarriednj.com | 201.657.5757
Cash or Credit Cards accepted.

973-276-0650
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For a FREE 30 minute
consultation call:

Modern Trend
Kitchens & Baths, Inc.

“Family Owned Business”
Vincent Russo Jr. - Designer/Owner
Guy Russo - Expeditor
Steven Contaldi - Coordinator

480 Bloomfield Avenue
Caldwell, NJ 07006
(973) 228-4224
Fax (973) 228-5041

18B Main Street
Madison, NJ 07940
(973) 966-6888

Public Speaking Seminars

Fridays/ RSVP today: spoke 3700 times
in 12 years - PAID EVENTS.
Time: 10:15 AM to 12:45 PM Fridays
Email TedFattoross@aol.com for details
201-933-5235

Private sessions also available!
Your investment: $40.00 pre-paid ($80.00 at the door)

RSVP TODAY
12 PARTICIPANTS ONLY















*Learn how to speak more,
better and get paid to speak anyplace, anywhere, anytime
-- I spoke 3700 times in 12
years for a fee - you can too
-- I will show you how I did it
-- speaking effectively is the
#1 way to grow professionally
and personally, period.
Ted Fattoross Founder and CEO
www.joinnetworkplus.com/mc/page.do?sitePageId
SCHOOLS/YOUTH/EDUCATION: www.TedSpeak.com
Corporate Speaker: www.TedSpeak.com

55 Riverwalk Place, West New York, NJ 07093
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1-800-469-4711

1.800.469.4711
1.800.469.4711
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$399,000

$399,000
Units Available for Summer Vacation Rentals
Nightly Rentals - $275-$375
In-Season - $1,900/week
Off Season - $800-$1000/week
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NEW JERSEY’S PREMIER RESIDENTIAL REMODELER!

PHOTOS BY WING WONG

Location : Essex Fells
Project: Kitchen / Mud Room

From Concept to Completion Showcase is NJ’s Only True One Stop Remodeler
Kitchens
Bathrooms
Additions
Basements
Attics
Decks
Media Rooms
Libraries
Home Offices
Media Units
Replacement Windows

Conceptual Planning
Custom Design & Drawings
Architectural Plans
Product Selection

438 Broad Street Bloomfield • 973.743.8722

Product Sales

www.showcasekitchen.com

Complete Remodeling

Showroom hours Tuesday thru Friday, 10:30 to 3:30
Saturday 10:00 to 4:00, or by appointment

Product Installation
Total Project Management

And Much
, Much
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More!

lic. #13VH00056300

